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Convener, Saturday Tea Club HOD

Dept. of Fine Arts Dept. of Fine Arts
| S.No. | Name of Faculty Signature

1 Dr. Roupal Malik

2 Dr. Binnu Pundir i
3 Dr. Rajni Kant J
4 Dr. Ravindra

3 Dr. Anu Nayak

6 Ms. Anita Chauhan

/ Mr. Gaurav Sharma

3 Mes. Silky Jain

Y Ms. Yashika Kathuria )
10 Dr. Ashish Garg

I | Ms. Ruby Narwal

i Ms. Reena Tyagi
13 Mr. Tarun Kumar Paliwal _ |




Date 22-09-2018

Shri Ram College, Muzaffarnagar
(Department of Fine Arts)
Attendance Sheet of Saturday Tea Club
Session 2018-19

~ S.No. Name of Faculty Signature
1 Dr. Roupal Malik
| 2 Dr. Binnu Pundir
3 Dr. Rajni Kant
4 Dr. Ravindra
5 Dr. Anu Nayak
6 Ms. Anita Chauhan
7 Mr. Gaurav Sharma
|18 Ms. Silky Jain
9 Ms. Yashika Kathuria
H0 Dr. Ashish Garg
I Ms. Ruby Narwal
12 Ms. Reena Tyagi
13

Mr. Tarun Kumar Paliwal




i

What are Mannegq uins?-Purpose and its Importance in Retail Industry

Visual Merchandising plays an important role in increasing the sales of any retail
store. The presentation and display of the merchandise play an important role in
dltracting the customers into the store and prompting them to buy the produects,

Mannequins in simpler words also called as dummies play an important role in visual
merchandising,

What are Mannequins?

The artificial dolls used by the retailers to display their merchandise (can be anything)
arc called as mannequins. The mannequins help the customers to know about the lates;
trend the store offers without sometimes even bothering the sales representative. It is
the atractive mannequin which pulls the customer into the store.

Purpose of Mannequins

* Mannequins are used to highlight the unique collections of the store.

*  Mannequins display the latest trends in fashion and nfluence the customers (o
buy the particular merchandise.

= Mannequins attract the customers into the store and thus increase the revenue
and profit.

*  Mannequins are also responsible for up selling at the retail store.

What is Lip Selling ?

Up selling is a sales mechanism where the sales representative strives hard to
convince the customers 1o buy extra items or expensive merchandise and thus
increases the revenue of the store. The entire credit goes to the sales representative in
case ol up selling who influences the customers to take home additional and expensive
merchandise in addition to what they are already buying,

Example

= A customer goes 1o a retail store to buy a watch worth x rupees. The sales
representative through his unique presentation skills convinees the customer to
buy another mode| worth Y rupees where y > x.

* A customer might go to purchase a single pair of footwear. It is upselling when
the sales man influences the customer to buy two pairs instead of one.

How do Mannequins help in upselling?
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Mannequins help the customers to understand what would look good on them. The
customer might not understand how a particular bag would look with a particular
dress or for that matter which fashion jewellery would add elegance to a particular
outfit.

The retailer must smartly decide the entire look of the mannequin.

Sandra went to buy a nice dress for her office party. The mannequin wearing a blue
dress at a retail store immediately caught her attention and she decided to buy it. The
retailer had sensibly also added a blue neckpiece and a trendy clutch to the mannequin
for the complete look.

Sandra was not very sure what she wanted to wear along with the dress. The moment
she saw the mannequin she knew what would look good on her. Not only did she
purchase the dress but also the neckpiece along with the clutch. An example of
upselling.Sometimes you can’t decide what all would look good on you; a mannequin
helps you decide the same.

Points to be considered while choosing a Mannequin

= Make sure the mannequin is not too heavy,

» The shape and size of the mannequin must be according to vour target market.

» The mannequins must not act as an object of obstacle.

» It should never be kept at the entrance or the exit door as it blocks the way of
the potential buyers,

= The clothes should look properly fitted on the mannequin. Avoid using
unnecessary pins.

= Carelully select what you want your mannequin to wear.

= Change the position of the mannequins frequently.

»  The mannequins should not be dirty or have unwanted stains.

» The clothes on the mannequins should be according to the season and changed
at regular intervals to avoid monotony.

Types of Mannequins

»  Abstract Mannequins
Headless Mannequins
« Realistic Mannequins
« Tailors Dummies
Display Forms
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PLATO

Here | surﬁmarize the main role of Plato that are in some way relevant to our discussion of
the evolution of the ideas of aesthetics . Plato of course ranged very widely over many other
topics, and his ideas about physical reality have to be seen In this wider context in the field
of philosophy. Plato is a philoesopher, mathematician, writer. A Classical Greek of
philosophical dialogues. Founder of the Academy in Athens, the first institution of higher
learning in the Western world. Along with his mentor, Socrates, and his student, Aristatle,
Plato helped to lay the foundations of Western philosophy and science. Plato was criginally
a student of Socrates, and was as much influenced by his thinking as by his apparently
unjust execution. The exact birth-date of Plato is unknown. Based on ancient sources, mast
modern scholars estimate that he was born in Athens 427 b.c. in a aristocratic and
influential family. His father was Ariston. According to a disputed tradition, Ariston traced
his descent from the king of Athens, and the king of Messenia. Plato's mother's family
boasted of a relationship with the famous Athenian lawmaker and lyric poet Solan.
According to history, the philosopher was named Aristocles after his grandfather, but his
wrestling coach dubbed him "Platon", meaning "broad," on account of his robust figure.
According to the sources Plato derived his name from the breadth of his eloguence, or else
because he was very wide across the forehead. In the 21st century some scholars argued
that the [:agend about his name being Aristocles originated in the Hellenistic age. Education
Plato's quickness of mind and modesty as a boy, and the "first fruits of his youth infused
with hard work and love of study". Plato must have been instructed in grammar, music, and
ﬁymnalﬁtics by the most distinguished teachers of his time. Plato had also attended courses
of philosophy; before meeting Socrates, he first became acquainted with Cratylus (a disciple
of Heraclitus, a prominent pre-Socratic Greek philosopher) and the Heraclitean doctrines.
Plato may have traveled in ltaly, Egypt to realize his aristocratic political dream. Sald to have
returned to Athens at the age of forty falled, Plato founded cne of the earliest known
organized schoals on a plot of land in the Grove of Academus in Western Civilization. The
Academy was "a large enclosure of ground that was once the property of a citizen at Athens
named Academus. Some, however, say that It received its name from an ancient herg”, and
it operated until AD 529, when it was closed by Justinian | of Byzantium, who saw it as a
threat to the propagation of Christianity, Many intellectuals were schooled in the Academy,
the most-prominent one being Aristotle, Throughout his life, Plato became entangled with
the politics of Syracuse. His main Interests lay in Rhetoric, Art, Literature, Episternolagy,
Justiee, Virtue, Politics, Education, Family, Militarism . When Plato returned to Athens in 387
B.C., he started a school of learning called the Academy, which was eventually described as
the 1st European University, At the Academy, he taught his subjects astronomy, biology,
mathemalic s, political theory, and philosophy. Plato holds his gestures te the heavens,
representing his belief in The Forms. In several dialogues, Socrates floats the idea that
Knowledge Is a matter of recollection, and not of learning, observation, or study. He

maintains this view somewhat at his own expense, because in many dialogues, Socrates



complains of his forgetfulness. Socrates is often found arguing that knowledge is not
empirical, and that it comes from divine insight. In many middle period dialogues, such as
the Phaedo, Republic and Phaedrus Plato advocates a belief in the immortality of the soul,
and several dialogues end with long speeches imagining the afterlife. Mare than one
dialogue contrasts knowledge and opinion, perception and reality, nature and custom, and
body and soul. Socrates says that poetry is Inspired by the muses, and is not rational. He
spealks approvingly of this, and other forms of divine madness (drunkenness, eroticism, and
dreaming) Salient Points of his Philosophy.... Knowledge is not senseperception, not what
simply appears to me, Like Socrates, Plato believesin  virtue is knowledge,” and the source
of knowledge is virtue. It is not abstraet, but concrete knowledge, not theoretical but
practical knowledge. A man must know what is good so that he may do good, Virtue can be
taught, and l_here are four cardinal virtues: wisdom, courage or fortitude, temperance, and
justice. wisdom Rulers Justice “everyone performs their duties” courage temperance
Guardians Artisans. Plato’s Work. He had 36 dialogues (books) and 13 letters“The Republic®
— talks about Utapian society. Give readers a sense of philosophy as a living and unfinished
subject, to which they will need to contribute to finish Modern scholars doubt the
authenticity. After writing, his works were “lost” until the Renaissance. They have been
steadily studied since Big influence in math and science — Difference between arithmetic
and logistic. Plato died in 347 B.C, leaving the Academy. The Academy remained a model
for institutions of higher learning until Emperor Justinian closed it. Plato's major
contribution was to the field of psychology on the subject matter of metaphysics. His
thoughts on the idea of the soul and its tripartite division: intuition, logistikon nous, which
he equated with the brain, and the Elct'nlu'e emotions 'spiritness’ that reside in the chest,
served as a basis for future psychologists and there studies. Metaphysics is the study of the
nature of things. Metaphysicians ask what kinds of things exist, and what they are like. They
reason about such things as whether or not people have free will, in what sense abstract
objects can be said to exist, and how it is that brains are able to generate minds.

ARISTOTLE

Amang the pioneers of human knowledge Aristotle was undoubtedly, the greatest . His
philosophy included almost all sciences and humanities such as logic , mathematics , physics
, biology and psychology ,metaphysics and ethics , politics and aesthetics .His range was
encyclopedic , orginal as well as creative .His influence in philosophy surpassed even that of
his master Plato . His position in the history of philosophy is unique . Aristotle was
undoubtedly “Master of those who know". Barn in BC 384 in Stagira. Joined the famous
"ACADEMY of the greatest philosopher Plato at the age of 17 year, In BC 347 |eft ACADEMY,
e[n BC 342 became the tutor of Alexandér the Great . In BC 335 ESTABLISHED 'LYCEUM'.
«Died in BC 322 in Euboea. The methods used by Aristotle for his investigations was

scientific. mAristotle was Analytical and Logical in his treatment of subject. waristotle was
Practical and Realist .



Aristotle’s Concept of Catharsis Word “catharsis” has been used in Aristotle’s “Poetics” but
he forgot to define its concept. He left its definition on critics and students of literature.
Howewver, no clear definition of “catharsis” 1s available, 1t has much importance in every
language, There is no word in English literature, which has been debated so much as the
word “Catharsis” has been debated and translated. Commonly, it has been defined as a
process of releasing and thereby providing relief from strong or repressed emotions. Some
other meanings which come in mind after reading Aristotle's poetics are: » Purgation,
Purification, = Cleansing, = Release, » Relief, = Emotional release, = Freeing, = Deliverance, »
Exorcism, = Abreaction, * Depuration, * Lustration. Catharsis in real meanings explains
importance of tragedy. In Aristotle’s eyes, tragedy is the purgation of emotions such as pity
and fear that defines concept of catharsis. Whole “Poetics” of Aristotle emphasizes on
catharsis of pity and fear. Thus, the word became matter of controversy between the critics.
Aristotle defines tragedy and says that when protagonist, who is mixture of good and bad
gualities, suffers and falls from prosperity to adversity, it causes the catharsls of pity and
fear. Thus, the word "Catharsis” Is not a simple noun instead it is a symbol of emotions.
Every critic defines this word as per his knowledge and experience. It s impossible to extract
exact concept of catharsis anly from Aristotle’s “Poetics”, therefore we have to rely upon
the suggestions, provided by critics. We have to consider the arguments of every critic and
then to draw conclusion that who has best defined it. Catharsis means purification and
refinement. We find peace because of the harmonization we face after outlet of emotions.
It purifies our hearts. We feel same after watching every tragedy whether it is "Othella”,
“Hemlate” or any other from the past like "Oedipus Rex”. A tragedy always purifies our soul
with a touch of refinement. It can also be referred as a homeopathic treatment as defined
by Milton. He, in his preface to “Samson Agonistes” writes: “Tragedy has been ever held the
gravest, moralist and most profitable of all other poems; therefore said by Aristotle to be of
power, by raising pity and fear, or terror to purge the mind of those and such-like passions;
that is, to temper or reduce them to just measure with a kind of delight stirred up by
reading or seeing those passions well imitated. Not is Nature herself wanting in her own
effects to make good Aristotle’s assertion, for so, in physic, things of melancholic hue and
quality are used against melancholy, sour against sour, salt to remove salt humours”.
Furgation and purification best describe catharsis. Undoubtedly, Aristotle lays great
Impartance on pity and fear and when spectators witness pain of the hero they feel pity for
him. In a tragedy, the reader/spectator puts himsell in place of the tragic hero and thinks
what he could do if he were the hero. Every person feels the same as felt by tragic hero.
Feelings and emotions are there in everyone. These are natural and everyone possesses
them. What makes difference is their suppression. Some can suppress them easily whereas
nthers cannot. Ultimately feelings of pity and fear arise and the same increase with every
hardship faced by the tragic hero. A tragedy, in true words, is the purgation of these feelings
and emotions. Catharsis, thus is Eynonwﬁum for relief that is observed by every person
after purgation of feelings. We know that feelings, no matter what their type is, create
disturbance until they are released. A true tragedy, first provoke these feelings and then



gives relief from them. Hence, catharsis has also been defined as the purgation of feelings
that arise while observing a tragedy. After seeing sufferings of the hero, it is certain that
feelings of pity and fear arouse and the spectator refuses to take such steps, which cause
sufferings. If we see the word catharsis in this context then it reveals that Catharsis is merely
used for the purpose of teaching. Of course, spectator learns something from tragedy and
every tragedy has a subject, which indeed has a moral lesson. Perhaps Aristatle uses this
word for the purpose of teaching. It is necessary to remember that Aristotle emphasizes too
much on the main character and says that he must be the combination of good and bad
gualities. If the character is mixture of good and bad, the spectator, after witnessing
sufferings does not dare to take such steps but if he Is too good, it will be unjustified for a
good man to suffer and instead of learning he will show his sympathy. If he is totally a bad
person, then his sufferings are good because he deserves it. It is clear thatAristotle kept
morality on his mind while defining tragedy. So, the word catharsis may be used for morality
and for teaching purposes in the “Poetics”. Crux of the above discussion is that catharsis has
different mearings in every language. The controversy is still unresolved, It would be easier
if Aristotle had defined this word but he could not do so. Perhaps, he could not realize
importance of this word. Aristotle emphasized on the catharsis of pity and fear. Critics
defined catharsis as emotional fortitude, physiological balance, a process of emotional
outlet, purgation, purification and homeopathic treatment. Every mind has its own
interpretation so far as the meaning of this word is concerned. It has been defined mare
than any other word in English literature yet ironically it is undefined. As discussed earlier, it
is not simply a word but name of emotions, thus, it is difficult to define. Conclusion can be
drawn that the words, purgation purification and refinement best describe meaning of
catharsis.'
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Topic- COLOR
The element of art derived from reflected or absorbed light. Color adds interest
and mood to a work ol art.
An element of art made up of three properties:
» Hue: name of color
* Value: hue’s lightness and darkness
Lighter values are created by adding white to a color which is called the TINTS.
Darker values are created by adding black to a color which is called the SHHADES,
* Intensity: quality of brightness and purity High
intensity= color is strong and bright: = Low intensity=color is
faint and dull
COLOR WHEEL

Violat-:
Rad

g:bu
Violat




The color wheel was developed by Sir Isaac Newton by taking the color spectrum and
bending it into a circle.

The color wheel is made up of three different types of colors-Primary, Secondary, and
Tertiary.
PRIMARY COLORS

The primary colors are red, yellow, and blue. They are called primary for a couple of
reasons.
First, no two colors can be mixed to create a primary color. In other words,
primary colors can only be created through the use of natural pigments,

Secondly, all other colors found on the color wheel can be created by mixing
primary colors together.



EXAMPLES

I. Relational Painting No. 64, 1953 by Fritz Glarner
2. Stepping Out by Roy Lichtenstein



T'he secondary colors are
orange, green, and

purple.  Secondary colors are
created by mixing equal parts of
any two primary colors.

YELLOW + RED = ORANGE
RED + BLUE = VIOLET /
PURPLE BLUE + YELLOW =
GREEN

— ¥ %, L i

Tertiary colors are created by mixing
equal parts of a secondary color and a
primary color together.

YELLOW + ORANGE =
YELLOW-ORANGE

RED +~ ORANGE = RED-ORANGE
RED + VIOLET / PURPLE = RED-
PURPLE BLUE + VIOLET / PURPLE =
BLUE-PURPLE



BLUE + GREEN = BLUE-GREEN
YELLOW + GREEN = YELLOW-
GREEN



Color Harmonies

Complementary
harmony — is achieved
by a combination of any
opposite colors in  the
color wheel. Blue and
violet, for instance, are
complementary colors,

Monochromatic harmony — s
otherwise referred to as onc-mode or
one hue harmony. It combines
different intensities or values -
lightness and darkness or brightness
and dullness - of one color only.
Examples are blue, light blue, dark
blue.

harmony —

Analogous
means a combination of
two or more neigh boring
colors in the color chart.



Color Harmonies

Triad Split-Complementary  The Rectangle  (tetradic)
A triadic color scheme uses split-complementary  color The . rectangle  or
colors that are evenly spaced scheme is a variation of the letradic  color scheme
around the color wheel. complementary color scheme. uses  four  colors

[n addition to the base color, arranged into WO
Triadic color harmonies tend it uses the two colors adjacent complementary pairs.
to be quite vibrant, even if you to its complement.

This rich color scheme
offers plenty of
possibilities for
variation.

us¢  pale or unsaturated
versions of your hues.



Warm colors- colors that are usually associated with warm things.
Ex. Red, vellow, orange

[l

Cool colors- colors that are usually associated with noi EE@m
Ex. Blue, purple, green




NEUTRAL COLORS

Neutral Colors are colors that are not associated with a hue
(Color). Neutral Colors, when mixed with a hue change the value
or intensity of the color. Neutral colors are Black. White, Gray and
some Browns.

White + Color = Tints of the color. (Ex. White + Red = Pink)

Black + Color = Shades of the color. ( Ex. Black + Red =
Burgundy)

Gray + Color = Less Intensity of the color



EXAMPLES

Morning on the Seine near Woman Rocking a Cradle
Giverny by Claude Monet by Vincent van Gogh
Analogous Painting Complementary Painting



THE RGB MODEL

Y _m.:"..___‘,...__

Red. green, and blue are the primary stimuli for
human color perception and are the primary
additive colors.

The secondary colors of RGB, cyan, magenta,
and yellow, are formed by the mixture of two ol
the primarics and the exclusion of the third. Red
and

green combine to make yellow, green and blue
make cyan, blue and red make magenta,

The combination ol red, green, and

blue in full intensity makes white. White light is
created when all colors of the EM spectrum
converge in full intensity.



THE CMYK MODEL
(Cyan-Magenta-Yellow-Black)

Red

Il i
Y.

._ ﬂ.ux. Y

Blue

[t is a subtractive color model. used in color
printing..  Cyan, magenta, and yellow
correspond roughly to the primary colors in art
production: red, blue, and yellow. Black results
from a full combination of colored inks

The CMYK model works by partially or
entirely masking colors on a lighter, usually
white. background. The ink reduces the light
that would otherwise be reflected. Such a
model is called subtractive because inks
"subtract” brightness from white.
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ART IS5 COMMUNICATION - LEO TOLSTOY

Leo Tolstoy's Art is communication. what is Art? (1896) is a treatise
concerning the nature and purpose of art, deseribing how art can express moral
values. Tolstoy does not define art in terms ol its ability to express form and
beauty. but instead defines art in terms of its ability to communicate concepts of
morality. For Tolstoy, aesthetic values are defined by moral values. According
to Tolstoy. art cannot be defined as an activity which produces beauty. Beauty
cannot be defined objectively, and therefore cannot be used as a criterion to
detine what is. or is not, arl. The aim of art is not merely to produce beauty, or

o provide pleasure. enjoyment. or entertainment.

Art is a means of communication. and is an important means ol expression of
any experience, or of any aspect of the human condition. Tolstov defines art as
an expression ol a feeling or experience in such a way that the audience to
whom the art is directed can share that feeling or experience. Art does not
belong to any particular class of society. To limit the subject matter of art to the
experiences ol a particular class of society is to deny that arl can be important
for all of society. Tolstoy criticizes the belief that art is only relevant to a
particular class of society. saying that this is a misconception which can lead 10
abscurily and decadence in arl. According to Tolstoy. good art is intelligible
and comprehensible. Bad art is unintelligible and incomprehensible. The more
that art restricts itself to a particular audience. the more obscure and
incomprehensible it becomes to people outside that particular audience. Good
art 1s not confusing and incomprehensible o most people. To the contrary. good
arl can communicate its meaning o most people. because il expresses its
meaning in a way which can be understood by everyone.

Tolstoy believes that art is good if it is judged to be good by the majority of

people. Indeed. he claims that a great work of art is only great if it can be



understood by everyone. He also argues that if it 1s not admitted that art must be
intelligible and comprehensible. then any unintelligible or incomprehensible
expression of thoughts or feelings may be called "art,”" 1f any incomprehensible
form of personal expression may be called "art.” ihen the definition of art
gradually loses its meaning, until it has no meaning at all. "Good art” has a form
and content which are in unity with the ideas and feelings which it evokes or
represents.

In contrast. "bad art" lacks unity of form and content with the ideas and feelings
which it tries to evoke or represent. "Bad art”" is shallow. repetitious. crude.

clumsy. contrived. melodramatic. pretentious, or banal.
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Rasa theory

What is the number of the rasa? There are lots of opinions about the number of
rasa and 1t is a subject of long dispute since ancient time. Whether Natyashastra
includes eight rasa or nine rasa is controversial matter. But many of the scholars
agree that the ninth rasa is added by Abhinavgupta in his commentary on
Natyashastra entitled as Abhinavabharati. He highlights the Shantrasa as ninth rasa
and argues that all other rasa lead to it. Therefore much of the scholars discuss the
cight rasa in together and they discuss Shanta rasa and its relationship with the
other eight rasa independently. In a drama there are the lollowing eight rasa: erotic
(Sringara). comic (lHasya), compassionate (Karuna), furious (Rudra) heroic (Vira).
terrifying (Bhayanak), disgusting (Bibhtsa) and awesome (Adbhis Natyashastra
suggests cight rasa which are thoroughly discussed in chapter no. VL. The present
research work is limited only to Bharata's rasa theory; therefore it will be proper
to highlight only those rasa which are discussed by Bharata. | le defines eight rasa
that is Sringara, Hasya, Karuna. Rudra. Vira, Bhayanak, Bibhistsa and Adbhuta.
He classifies dramatic content on the basis of emotions. All these rasa have
something common i.e. they have some emotional content. Yet they have their
points ol differences on the basis of those points they establish their own
identities. These differences are the weys In which the various emotions are
manilested.

Bharata again and again emphasized the fact that the aim of an is pleasure even
the rasa which is contained in act should not hurt the spectator, and hence the
natyashastra tells the story of how a fight ensues when the demons are shown in a
bad light. Thus this ability to give pleasure or delight is another leature that brings
the various rasa under a common category. Though all the rasa are pleasurable, the
emotive content behind the pleasure is different roads that lead 1o the some goal or
the same zone pleasure. This categorization of emotions or even works of art is
nothing strange to Indian aesthetic, we Iry 1o arrange. Bharata’s classification
under these two heads, this is how it would look:

Tragedy: Compassionate, Fusion, heroic, Ferrifying and Disgusting and

Comedy: Erotic , Comic, Heroic and Awesome or Wonderful,
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Topic- Career as an Artist (Fine Arts & Commercial

Arts)

\houat Artist (Fine Arts & Commercial Arts)

Mt e people who commiumiciie e idess o feelings theough their art, Thes creste g

works o thedr imagination. Depending on the seca of specialization amd CNPETILREE., ATsTs Ci e
sell-=comploved o van work m temms throughowm the creutne process o conmplete dopeject i el

product o be i s prolession, one can elivose Wis her carcer as an illustiator. npnpltn Jesigin

sl pror opmuimedia g

At it gt e el pasa Ted Ty twi cittesaaries, Fine Aists o Commercial Aetists Commercial ar

i ludes craphie design. adsertising, Branding. logos and hook ilustmtions e job ol commercial
artists nehisdes meeting woith clients o determine wha tpe of prodict thes sre ki al. speaking

with the chienis. reviewing proposed plans and ollering sugeestions to their wlents. € onimercil
itttk e vision of the elivnt and figure oot the best way 1o porteas such asision o the pablic

Frioe ot nwlodes pantings. scutprures. and ilusteations, and creation of onginal works o ae 1or iis
destheneatue, ratber e oo Tmsttiorma ] oo | e fob ol e andooraf) arists e sde o veloping

el fdeds or nesy methods [or making art, usimg techmgues. such as weaving, knnting. vliss
Bl e pontme. drass b o seulpting and ceenting sketeles or models 1o slide their work,

Types of Job Roles Artist (Fine Arts & Commercial Arts)

v st gt s i snmisg ane should ave crostiv i artel manual desterin here in LR (T HURTNEN

artiat jeb profiles that one can taeget on the basis ol thear spectlic interest ares 1 ollow I L S

ol the b profiles for an artist,

Art Dircctors

ey are tesponsiBble for the yisual sty le and inewes i pew spupers. magis e, product pochagine.

el by b il teley st preoduetions Fhey awersae the art st sid ereatnve sworkers 01 un v

duprbitiniegin aind direet them w develap artwork wndd s ours

Cavaigrhiic Arnisi

Pl deselop graphes and Liyouts (or product sllustrations. company fowos. and mernet websies

e emplosed i several industries where the need Toe visually stimolsting desisns pe pegess T

Lartnonists
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prrediice and preserve imaees that tell o story o recond an event
Lstrsitues
His creale pictares for magazines. hooks. nessspapers and commercial products ey combine

Bt e and pamiimg with digital media Lo ceeate complete lustetions

Jeweley Artists




r

Jewelry artists mahe use of their ereative and practical skills o design the jeweles. They ereate or
drave desiens or models usimg compuater o on paper ond meet the expectations ol ¢lients by ising

et eetmis o slones is per 1heir interests

Seulptors

Iheir jub is W use aovariety of technigues o mold and ereme aestheticalls plessing three-dimensional

vhjectsnetodmy carving. shaping elay. ehiseling whinthme cie They o nnd carve msees out of

blowhs of wood. plaster or stone.

Fation Arelists

iy wse steneils and drw by hand o ereme original images ond text on the skin of their clients

Phicse srtsts s woaariety of sty les and colors based on their Clients” prelerences by isiine st e

I |L"_"“'L *,

Employment Sector/Industry for Artist (Fine Arts & Commercial Arts)

Ihete are great emplos ment opportunities foe artsts in ditferent sectors industries which o allows
artist= 1o sell thedr arpwork, Seome of the lop sectors that reguimes artists are mentioned below

Pablisling louses

At Studios

| reclancy projects

N SIng Companics
Fashion houses

Feiic ling

PRl
Munutiwtoaring T
|l psiom

Corrpsratle Businesses
%]

Top Recruiting Companies for an

Fow ol the leading recruiting companies where

|'!u._'l.|u
Sevenih [ng
| TRt

e Catios) Studio of Art and Besign

Artist

an artist can Find emplos ment opportunities are listed
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Topic- Apparel Industry Production
I’Iu}lnin;, and Control (PPC):

Mroduction plannimg and control (PPC is one of the most important departments in the appaoel oo I plays
ant important (ke i e es ot business. It helps to build-up strong relationship with the other depurtments
to ohtaim maximum output from the export order, Besides. production plinning and control department of
Clothing industey is also responsible for the tmely shipment. There are difterent ivpes ol work Tike as tash
scheduling. material resource planning (inventory L loading production. process selection and planning. selea
location, estimating quantity and production cost, capacity planning. line planning. tollow up and exceution ete
ire done by production planming and control department. In this article all process ol praduction planminge and
control department in garment industry are discussed claborately.

&
L

1
Fig: Apparel industry
Production Planning in Apparel Industry:
Lovmanrage with the short lead time and small but lrequent orders, apparel manutacturers steve woimprove therr
production processes i order o deliver nished products within the expected time Trame at the lowest production
cost, Production planning is therefore gaining imporinee in contemporir

Production planning can be delined as the technigue of foreseeing every step in o long series of separate
P;'cr:lliulh, cach step o be tahen at the right time and in the right place and cach operation to be performed with

ximum efficiency. Itin a way helps the organization o work out the quantity of materinl. manpower. machine.
and money required tor producing a predetermined level of owput in g specilied period of time An outline of an
appare] production evele is shown i Fra 2.

Research | Frototvping | Sourcing ' Shipping
& & | Production | 3
desian l costing | | migrchancdising | dstnbtion
Inspectinn Spreadin Pressin
[ Lay & miarker 2 d . . . & 4 Final
e X - SEang Nel processing =
1eshing phanning cutting firmshing auditing

Fig 2: Qutline ol an appare] production evele



Managing production in an organization mainly involyves plunnipg. organizing, directing. and controlling
production setivities. It deals with converting raw maerials imo finished goods along with proper decision
making reearding the qualite, quantity. cost. ete. involved in it

The basie planning process in apparel manufaceture includes:
o Recorvimy e order,
o Proper plamiing to cheek i1 thers is sullicient plant capacity is available woachiese the delivers date
speciiicd.
= Checking availability of cut parts and panels in the non sewing areas (cut embroidery iy, prinl wash. and
pack ),
o Checking i there s ample time to order and receive Libric, trims. approve sample. lab testing, ce
Conlirmation of the delivery date 1o the customer
= Proper communication between departments lor smooth (low of the process.
o Monitoring progress against plan.
= Rephan i reguired
However. skills and elfictency vary Tor different weams and absemeelsm s also alwivs laken into account. For
nstance. i tleam normally makes woven garments, achange o knitted T-shirts means thit they are less skilled o
hundling that item, Automatically there is a fall i the rate of production. which impacts planning.

I'he clothing industry is still very much dependent on human labor, despite inereasing usase of automatic
achines and processes. Now. with the ever-changing fashion market, which demands constant sty le changes. it
Cocomes achallenge in achieving eMiciencies and oplimizing operator skills. So the tick here is 10 have thesame
team ot operators working on a similar type of product for s long as possible. henee minimizing production loss
I'he planmmg must also consider spectal areas where loading might impact resourees.

Most hosiness systems offer some capacity planning. while many of them are not graphical. complex 1o use. und
not user-friendly, Using spreadsheets has ils own drawbacks:luck of transparency, not visual, cannol be shared on
a network, which limits coordination, and is cumbersome and dilfieult o manage with Targe orders.

To overcome these vbstacles companies can change:
«  rom How Jine production 1o production in cells, where there is more team work and more skilled kibor,
which saves time.

= Just-in-tme LD approach o deal with the inventory,

= Strategicalls having partners (o gain short lead times.

= Serviee onentation rather than product orientation.

= Lmphasis on accuracy o output than volume ol output,

= Long-term cipacity plinning
™Y Short-term detailed planning. that is. planning ol it wand sewing room activities,

» oventory controb—raw material purchasing. lnished goods, el

v Ol path control,

Fhe management must allocate HRs in the form of Planning Exeeative (L) 3 rchandione Exeeutive. Factor
Planners. and Planners so that plamiing and conmtrol activities are well carried out The Manning [ xccutive will
Irase wilh customers and merchandising executives to estublish reguirements tor tis seasan and nest: agree o
delivery sehedules as planned: respond o the changes that must be made on the hasis of consumer demand:
allocitmg garments o appropriate [actones to achicve customer requirements and control ol eritical jrath

Lhe tactory planier takes information from the Planning Lxecutive and works on them in the tactory, such
assehedulimg and sequencing work lines with delivery dates: working closely with the production department at
the Tactory: Hatsimg with fubrie suppliers for procurement of Tabric, The planner does the detailed planning of
work for cach line as per the customer intormation supplicd: purchosing of fabric and (oo s loading the
cutting room m tme: production control. that is. to ensure that quantities ordered match with the cut quantities,

Betore o sarment can go onto the production line, there is a huge amount ol pre-production uctivity that must take
place. Sometimes 1115 done as speeified by the customer or on a general basis. Activities are allocated 1o



imdividpals who can gross-examine them before sending them to the sewing Hoor, for example. label mlurmation,
wearer rials. quality seals. and fabric approval. By dome this it beecomes cass [or the plunning depanment

to track where the product is on the planning board and where 1 needs to be pushed torward or backward. und
henee mamtan a eritical path to attain the target [y any case the production is delayed by some weeks or diy s,
the problem i5 ughlighted on the planning board. So the P must postpone the start date and ey woexpedite the

pre-preduction priscess

Hherefore. only the fittest and leanest vreanizations survive in the race for manulacturing qualits apparel in the
destred time by sorking efficiently, cost-effectively. respomsively. and Nexibly

Production Control in Apparel Industry:

Mroduetion contral is the process of planming production m advance ol operations. establishig the exuct was ol
cach individual iem part or assembly. setting. starting, and Tnishing for cach maportant item. assembly or the
fmshing production. and releasing the necessary orders as well as nitiating the necessary follow-up so that the
production may run according to the original or revised schedule.

Areas of Production Control:

Dispatching:

Phispatehime s an important step as it translates production plans into production. [Dispatching involves issue of

(m"mluc'liun arders lor startmyg the operations, Conlormations 2iven lor:
Moving ol nutlerials from process 1o process,

o Assioning of work o machines

o lssulng ol waols w production departments.

e lsstng of job orders

= Recording of nme taken.

= lnsuring necessary changes,

»  Having proper liaison with routing

Follow-up or expediting:

Fallow ap o expeditng is that branch of production control procedure which regulates the progress of materials
daned et through the production process. 1 s done to check i there are any bottleneeks in the Tows of work and
to ensure that the production operations are oceurrmg 1 accordance with plans. It spots delays or deviaiions (rom
the production plans. It also helps o reveal defects in routing and scheduling. under loading or oserloading of
work. ete, All remedial measures are taken o ensure that the work is completed by the planned date

Inspection:
vensure the qualins of goods i pecnon s also very important. The purpose ol inspection is o see whether the
wdiets manu e tured are Ul-l'l.:qll-l.k'ik' L|LJ'¢l|it:. or ok I s carried on it various lesels ol |1|'11d|_||._'[iu|| ProCess S0
that pre-determined standards ol quality are achieved. Inspection s undertaken both of products and inpuls

Corrective measures:
Corrective measures may involve any ol those acuvities ol adjusting the route. rescheduling of waork, repairs and

naintenanice ol nuchiners or equipment. and control over inventories. Allemative methods are siggested o
handle peak londs

Importance of Production Planning and Control in Apparel Industry:
Production plunning and control is important for the tollowing reasons

AL For Inereasing Production: Main purposc ol production planning 1s to arranee inputs. Production control
programme minimizes idleness of men and machines. 1L thus helps i raising indosteal ourput.

B. For coordinating plant sctivity: In planning prodoction is carmied out i a number of processes and thos
activines are svielironized lor smooth working,
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Topre- How to Customer Survey

Dear Customer,

Fhank you Tor giving us the opportunity to better serve you. Please help us by taking a lew
minutes to tell us about the service that vou have received so far.

* Required

Your Name?*

Y our answer

Y our Profession” #

Your answer

Your Gender?!

Nale
IF'emale

Age Range? *
16-25

26-35

36-45

™+

20 vou frequently visit Pantaloons store?! #

Yes

No

How do yvou leel while shopping in Pantaloons Store? #

Great

Good

Not satistied with the arrangement of products

Not satustied with the promotional offers available in the store

Not satistied with the range of products

When you are shopping for clothes would you say that you take notice of the shop window

displays? #

Yes

No

Ometimes

Have you ever bought an item of clothing or an outfit you've seen in a window display? *
Yes

N

Please rate the following parts of Visual Merchandising as per their importance, *
4 (Most Important) 3 (High Importance) 2 (Low Importance) | (Least Importance)
Stare Display

Store Interior

Promotional Signage at entrance

Lay oul

Window Display

Lightning Svstem

Background music

Fragrance
[ heme



Store Display

Store Interior

Promsotional Signage at entrance sl

L ayoul

Window Display

Lightning System

Background music

Fragrance

[heme

Please read the following statements related to Visual Merchandising done in a Retail store and
tick the appropriate option.! *

Never Rarely Somtimes Frequently Always

L tend to enter a store when | am attracted by an eye catching window display

Window display helps to show variety of products in the store

Bad window display alfects the impression of the store

When [ see a product featuring a new style or design on display. | tend to buy it

[0 T see an interesting promotional offer (reduced price. sales promotion. ete.). | tend to by
Sale/Clearance signs entice me to look through the products
T likely 1o make an unintended purchase il the products have a sale or clearance sale
When [walk along the aisle. | tend to look through the products close to me display within the
store catches my attention to go through the product

Floor stickers help me make my way towards the product Compact orescent lamps, Wash
lights & locus lights helps to enhance the product appearance & encourages sale Good
background music creates a pleasant & healthy shopping environment Good fragrance creates a
pleasant & healthy shopping environment

\erial display within the store catches my attention to go through the product

When | see o product that catches my eve, | tend to buy it [ tend 1o enter a store when | am
attracted by an eve catching window display Window display helps to show variety ol products
in the store Bad window display affects the impression of the store. When | see a product
featuring a new style or design on display. | tend to buy it If [ see an interesting promaotional
olter (reduced price, sales promotion. ete.). | tend o buy, Sale/Clearance signs entice me to
look through the products

m more likely to make an unintended purchase if the products have a sale or clearance sale.
when I walk along the aisle. | tend to look through the produets close 1o me display within the
store catches my attention to go through the product

I'loor stickers help me make my way towards the product

Compact florescent lamps, Wash lights & ftocus lights help to enhunce the product appearance
& encourases sale

Good background music creates a pleasant & healthy shopping environment

Good Tragrance creates a pleasant & healthy shopping environment

Aerial display within the store catches my attention to go through the product

When | see a product that catches my eve. | tend to buy it

SUBMIT

Never submit passwords through Google Forms,

This content is neither created nor endorsed by Google. Report Abuse - Terms ol Service -
Additional Terms

Croogle Forms
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ARISTOTLE

Among the pionsers of human knowledge Aristotle was undoubtedly, the greatest = His philesophy
Included almost all sciences and humanities such as logic , mathematics | physics

. Diolegy and psychology sbmetaphysics and ethics |, politics and aesthelics His range was
encyclopedic | orginal as well as creative His influence in philcsophy surpassed even that of his
master Plato His position in the history of philosophy 1s unigue - Anstotle was undoubtedly “Master of
those who know'. Born in BC 384 in Stagira. Joined the famous 'ACADEMY' of the greatest
philosopher Plato at the age of 17 year. In BC 347 et ACADEMY

*In BC 342 became the tutor of Alexander the Great . In BC 335 ESTABLISHED 'LYCEUM'

*Died in BC 322 in Euboea. The matheds used by Anstotle for his investigations was sclentific.
mAristotle wasg Analytical and Logical in his treatment of subject. mAristotle was Practical and Reallst .

‘Aristolle’s Concept of Catharsis Waord "catharsis® has been used in Aristotle’s "Poetics” but he forgot
to define its concept. He lefl its definiion on critics and sludents of literature. However, no clear
definition of "catharsis" is available. It has much importance in every language There is no word |n
English literature, which has been debaled so much as the word “Catharsis” has been debated and
translated. Commeonly. it has been defined as a process of releasing and {hereby providing relief from
strong or repressed emolions. Some other meanings which come in mind after reading Aristatle’s
poetics are: « Purgation, Purification, « Cleansing, * Release, * Relief, « Emotional release, » Freeing, »
Deliverance, « Exarcism, « Abreaction, » Depuralion, » Lustration. Catharsis in real meanings explains
importance of tragedy. In Aristolle’s eyes, tragedy is the purgation of emolions such as pity and fear
that defines concept of catharsis. Whole "Poetics” of Aristolle emphasizes on catharsis of pity and
fear Thus, the word became mattar of controversy between the critics. Aristotle defines tragedy and
says that when protagonist, who is mixlure of good and bad qualities, suffers and falls from prosperity
to adversity, it causes the catharsis of pity and fear. Thus, the word "Catharsis" is not a simple noun
Instead It is a symbol of emoations. Every crilic defines this word as per his knowledge and experience

It is iImpossible to extract exact concept of calharsis only from Anistotle’s “Postics”, therelore we have
to rely upen the suggestions, provided by critics. We have 1o consider the arguments of every critic
and then lo draw conclusion that who has best defined It Calharsis means purification and
refinerment. We find peac. because of the harmonization we face after outiet of emations. |t purifies
our hearts. We feel same after watching every tragedy whether it is “Othella”, "Hemlate™ or any other
from the past like "Oedipus Rex". A tragedy always purifies our soul with a touch of refinement. It can
aiso be referred as a hameopathic treatment as defined by Millon. He, in his preface to "Samson
Agonistes” writes: "Tragedy has been ever held the gravest, moralist and most profitable of all ather
poems, therefore said by Arstolle to be of power, by raising pily and fear, or terror to purge the mind
of those and such-like passions; that is, to temper or reduce them lo just measure with a kind of
deli, =t stirred up by reading or seeing those passions well Imilated. Nol is Nature herself wanting in
her own effects to make good Aristotle’s assertion, for so, in physic, things of melanchelic hue and
quality are used against melancholy, sour against sour, sall to remove salt humours” Furgatien and
purification best describe catharsis. Undoubtedly, Aristatle lays great importance an pily and fear and
when spectators witness pain of the hero they feel pity for him. In a tragedy, the reader/spectator puts
himself in place of the tragic hero and thinks what he could do if he were lhe hero. Every person feels
the same as fell by tragic hero. Feelings and emotions are there in everyone. These are natural and
everyone possesses them. What makes difference is their suppression, Some can suppress them
easily whereas others cannot. Ultimately feelings of pity and fear arise and the same increase with
every hardship faced by the tragic hero. A tragedy, in true words, is the purgalion of these feelings
and emotions, Catharsis, thus is synonymous for relief thal is observed by every person after
purgation of feelings. We know that feelings. no matter what their type is. create disturbance until
they are released. A true tragedy, first provoke these feelings and then



gives relief from them. Hence, catharsis has also been defined as the purgation of feelings that arise
while observing a tragedy. After seeing sufferings of the hero, [t is certain that feelings of pity and fear
arouse and the spectator refuses to take such steps, which cause sufferings. If we see the word
catharsis in this context then it reveals that Catharsis is merely used for the purpose of teaching. Of
course, spectator learns something from tragedy and every tragedy has a subject, which indeed has a
moral lesson. Perhaps Aristotle uses this word for the purpose of teaching. It is necessary to
ramember that Aristotle emphasizes too much on the main character and says that he must be the
combination of good and bad qualities. If the character is mixture of good and bad, the spectator, after
witnessing sufferings does not dare to take such steps but if he is too good, it will be unjustified for a
good man to suffer and instead of learning he will show his sympathy. If he is totally a bad person,
then his sufferings are good because he deserves it It is clear thatAristolle kept marality on his mind
while defining tragedy. So, the word catharsis' may be used for moralily and for teaching purposes In
the "Poetics”. Crux of the above discussion is that catharsis has different meanings in every language.
The controversy is still unresolved. It would be easier if Aristotle had defined this word but he could
not do so. Pethaps, he could not realize importance of this word, Aristotle emphasized on the

«catharsis of pity and fear. Critics defined catharsis as emotional fortitude, physiological balance, a

process of emotional outlet, purgation, purification and homeopathic treatment Every mind has its
own inferpretation so far as the meaning of this word is concerned. It has been defined more than any
other word in English literature yet ironically it is undefined. As discussed earlier, It is not simply a
word but name of emotions, thus, it is difficult to define. Conclusion can be drawn that the waords,
plrgation purification and refinement best  describe meaning of  catharsis.
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‘Topic- What Is Perspective In Art?

Perspective in art is what gives your work a 3D look rather than a lat painting or
drawing. It sounds complicated and boring but it is actually quite simple and is probably
something you already understand but just haven’t applied it to your work.
Understanding perspective in art makes vour work look real and in proportion. Learning
how to use perspective to add distance along with using proper values, will give depth
to your painting or drawing and make it so much more interesting and realistic. To learn
more about using value you can read my post on Value in Art.
*#This page may contain affiliate links to produets | have used or recommend. I you
purchase something from this page, | may receive a small percentage ol the sale at no
extra cost to you.
Defining Perspective in Art
Lets start with a few definitions and then | will give a more in-depth explanation.
Perspective —a technique that enables artists to add the illusion of depth to a painting or
drawing. There are several “types” of perspective as explained below.

Yiewpoint - the position from where you view your scene. So a normal viewpoint
would be looking at a scene or object at eye level.
You can also have a low viewpoint where you are looking at your subject from below,
such as looking up to a balcony. High viewpoint would be looking down on a subject,
stich as looking down at a beach {from a high clift.
Horizon Line — the imaginary horizontal line i the distance that is eye level.
Vanishing Lines — lines drawn from the object to a point or points on the horizon. The
point where these lines mect is called the vanishing point .
| hope these definitions didn’t confuse you too much. It is much easier than it scems and
vou don’t need to remember the name of these terms to make a good piece of art. You
just have to understand what you are sceing.
So, let’s see how to incorporate this information into your artwork.

Finding the Horizon Line

A~ he horizon line is mostly used in landscape drawing or painting but it can also be used
in indoor scenes and still life as well,
It's easy to [ind the horizon line il you are standing on a beach looking out at the ocean.
The horizon line is where the sky meets the sea.
Don’t conluse skyline with horizon line. The horizon line in a mountain scene lor
example. would most likely be at a point lower than where the peaks meet the sky,
probably at the base of the mountains or the banks of a lake. It would depend on your
perspective or point of view.
Horizon line is eye level with the viewer
Draw your horizon line parallel to the top and bottom edges ol your paper or canvas.
Where you place it will determine whether your viewers are looking at the scene from
above, below or directly in [ront.
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' pa]::-cr or canvas, .:iﬂlj in tact most of the tlme it slmuldn t be. You will give your piece
- more visual interest il your horizon line is slightly above or below the centre.
IZverything above the horizon line would slightly slope down towards the line.
Everything below the horizon line would slightly slope up towards the line.
Types of Perspective in Art

Omne Point Perspective

—when vou look down a long, straight road, the edges of the road give the itlusion of

meeting at a point on the horizon. This is one point perspective because you have one
manishing point.

One point perspective is used when you are looking straight at an object or scene from

the front.

Cine Poant Prispective

One vanishing point gives you one point perspective
Dwo Point Perspective
when vou look at an object from an angle as opposed to directly in front, you will
have two vanishing points on the horizon.

O

Two vanishing points give you 2 point perspective



. Three Point Perspective

— 1l you are looking at something very tall such as a skyscraper or very tall tree, you
will have a third vanishing point above the object. You can also have a third vanishing
point il vou are looking down into a deep canyon for example.

3 Point Perspeclive

Y
I hree vanishing points gives you a 3 point perspective
Linear Perspective
— the further away an object gets, the smaller it will appear. So if you are drawing or
painting a house with a large tree in the distance, the tree would be painted or drawn
much smaller than the house.
Linear perspective will give vou the illusion of distance.

The trees get smaller the further away they are

Acrial or Atmospheric Perspective

— objects in the distance appear less detailed and lighter. They often have a cool blue
tone. I vou have ever looked at mountains in the distance they appear to be a soli,
fuzzy blue tone with no delinition of the foliage growing on them.



Notice how the mountains in the background are less defined as they recede.

Draw or Paint What You Sce
Always draw what you see, not what you know. If you look at a line of street lights on a
straight road, you know that they are all the same height and approximate distance
apart.
If you draw them like that, you will have no depth or distance, the drawing will be [lat.
You need to draw the light poles progressively smaller and closer together in order to
give the illusion ol distance.

Notice how the lights get smaller and closer together as they go further down the bridge.

Practice drawing perspective in your sketchbook or on paper every day. IHold your
thumb or a pencil or other straight object straight out in front of you and compare it to
objects closer together and farther away.

Look at a house close to you and a tree further away. See how the measurements
compare. Draw what you see.

Ton't be frustrated when you don’t get it right. That's how we learn.

Analyze your drawing to see where you might have gone wrong. Make notes in your
sketchbook about what you think needs improving or what you are struggling with.

Tracing to Sce Perspective

A lot of artists frown on tracing your subject using tracing paper. They see it as
“cheating™.
| think tracing is a fantastic tool for new artists. It not only enables you to get an

accurate drawing quickly but it also teaches you how to draw what you see.

When | [irst beean to draw | bought several pads of tracing paper. | traced every picture
I could find and compared the tracing to the original photo.
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recede back into the distance.
When you can view a scene without all the color and shading you realize that

everything just comes down to basic shapes and lines drawn in proportion.

Over time you will not need the tracing paper and will be able to draw most scenes free
hand. | still occasionally using tracing paper when [ am drawing or painting a portrait to
insure accuracy, since cven a tiny discrepancy can change the whole look of a face.
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When Not To Use Perspective in Art

| always say there are no hard and fast rules in art and that is also true with perspective.

If you are going for a realistic drawing or painting it is best to follow these guidelines,

but i you want to do a more abstract piece you can ignore them and do your own thing.

Maybe you want to have vour central figure or object stand out and draw or paint it out
r,.c%l‘ proportion to the rest of your piece. You could do a whimsical painting full of

aisshapen, out ol proportion buildings or trees,
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Topic- Different Types of Fabric
| Fabric | Beachwear Fabrie | Blanket Fabric | ('ulrt:juiu
Fabric | Industrial Fabric | Interlining

abric | Quilting Fabric [ Rugs &

Fabric | Pin tuek F )
abrie | Upholstery Fabric

Different Types of Fabric -by Usage .a‘kmmrf:‘ _ .
‘abric | Home Furnishing Fabric | Hosiery

Fabric | Drapery | . .
Fabric | Mattress Fabrie | Outdoor Fabric | P:wklng‘ :
Carpets | Tapestry Fabrie | Tent Fabrie | Terry Fabric | Umbrella F
i 7 - H - Tl £ » a IR R & L Ia 1 t v {"
Fabtic is 1he basic and principle material [or manulacturing cloth, There are various types ol _tdi rlnl. ll .
L . y 1 i it s of fubric w en below,
manufaciure wanments. In these articles | have discussed different types ot fubric which are given be
nts or for decoration and covering purposes.lUse of these
abrics like cotton. silk. wool ete. were used for making
fabrics like cotton.

A woven fabric which is used in clothing and garme
fabrics dates hack to the 16th century when various

garments or apparets.
Beach Wear fabric should be carefully chosen to give it'a dignifled yet comiorable feel. Nylon Lyera is the

standard swim wear fabric that allows the beach wear to be stretehy veast retains its shape and support. Neon

Beachwear Fabric

prints and solids. Velvets are the other fabrics used for beach wear.

Ihis is a heavy. loosely woven fabric, usually of wool, used in bed clothing. Nothing lasts as long as wool

Blanket Fabric
and reversible fabrics backed with a Sherpa pile are as warm and soft as they are warm,

Curtain Fabric

Light weight and loosely woven fabries are used in making curtains because these have the abilily 10 control
the amount of fight to be let in, Some fibers like Cotton. Linen and Polvester hold up better under sun and

are pretty sate fabrics for sewing curtains.

Drapery Fabric
Drapery fabric musi suit the decor and have the right properties for the window's treatment sty ling. Cotton,
Linen. Acrvlic Blends. Polyester Blends. Acetate. Nylon are the right choice of fabrics because of factors
/ll

hike strength. crease resistance. durability, wash-ability and reasonable price.
2 f
f

~ Home Furnishing Fabric
!’hc textile fabries are used to make bed spreads, blankets. quilts, curtain. 1able ¢loths ete. All home
turnishing fabrics are of high quality such as Silk. 100% Cotton, Australian Merino Lamb’s Wool. Bab
Camel Hair, Cashmere. Lama Alpaca, wool et
II
back 10 pre-history . Wool was once a primary |
."

i

Hosiery Fabric
Iosiers are tnilored coverings for the feet and its usage dates
material but nowadays cotton is much more common.
Industrial Fabric
|I1LJ.;|I.HETI-'IL| fabrics are a strong and durable woven textile and are made [rom hich performance, o made fibe
u.n. Lits [Ther *_:-I.'lm-.. carhon, andlurmnuf fibers. Muost of these Gabrics are used in industries wlere hieh headt |
present and high streneth and dimensional stabilits are required i :
|
ight weight Fabrics, Wool and Mohair

Interlining Fabric
abric is used 1o provide warmth to any. Lvera, Sheerand L
fon treated Fabries ete, are mostly used for interlining purpose.
f
|

This f
Blends. Blends of Caslimere, Silk. Te




Mattregg Fabric

A Comi ahle Maltress iy he
Making of g ity

s0fi lexture Thus

I in g E0od nighr, sleg
€55, For ey Mattress PrOtectors faye
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Outdogy Fabric

Available i 4 vast variety, oudony fabrics POsSess thermal. fire and apy
fatural as wel| g Man-made fibep. these faprics
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ASI0N resistang Properties. Agde froum
are further manufactured inge Cistal angd SPOrswegr

Packing Fabric
Packing fabric js widely used 1n Protect goods ang materials while in transportation from one place 1

amother. Generally made of'stretch materia), these fabrics retaj their shape fi [ong time to come.

Pin tuck Fabric

i ih ' : ed for women blogses 1
Pin tuck fabrics gre used to beautify or decorate the garments. They are mostly used for wome -
other clothing

Q - illg; I‘EII’] !C - - * =H ~ 3 i o \ : |”\ E”]d 1-"|-|.H."r
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Quilting is i .

hlends, polyester are populir options.

Rugs & Carpets
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Terry Fabric
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Topic- Most Popular Indian Graphic Artists

India has always had an incredible history of graphic design. from advertising signs on the walls of the smallest
willages, o the hiand-painted Bollvwood movies posters in the cities,

In the modern industry of graphic design, it can be diftficult to establish a name brand. However, there are some
design Hrms around the world that have managed o cul through the competition and have sained some prestige.
Their list of ¢lients, inspiring portfolio of work, eminence i local and international markets have made them
reach some of the most famous graphic design companies on the planet. Let™s have a look on 10 Indian
graphic designers — a generation of global talent representing different cultures and diverse inlluences. but
stilbrevelling in their [ndian roots.

. Akshar Pathak

Akshar Pathak (born 20 September 1989 is an artist and a graphic designer who makes Bollywood films
posters. His posters have been extensively recognised in the digital world and featured in mare than 90
magazines and newspapers. He has earlier worked with Comic Con India. Happils Unmarried and DSYN, He
worked tor almast three vears at Zomato, Meanwhile he worked with All India Bakehod as g Social Media
Manager for a short duration. Since November 2013, he 15 hack with Zomato.

Qualification

«  He s a pass oot from NIFT (Mational Institute of Fashion Technology ) one of
the best graphie design Institutes in India.

= He has done B, Des. (Bachelor of Designing) in the tleld of Fashion and
Lifestyle Accessory,

Professional life

»  Akshar's brainchild started working on Bollywood poster in February 2012, [is
posters became viral through Social Networking Media such as Facebook and
Twitter,

«  Tweetard is another such pet project by Akshar that he started 1n late 2002, Iy
works under Pathak's profound philosophy that "Twitter is a sheltered workshop
for evil geniuses™ and hence. began with depicting works of various Twitler
handles in graphic [orm.

= Tweetard has been positively reviewed by the bot press and its fans. as it takes
an ironic spin on significant issues that concern society all in the same minimal
fashion that he shows in his visuals in Minimal Bollywood Posters.

Some ol his best projects:-

AL Roadies oster B. Rang de¢ Basanti Poster C. HT Brunch Cover

2. Binoy Sarkar

About Binoy Sarkar also knew as Binov Kumar Sarkar) ( 1887-1949) was an Indian social scientist.
professor, and nationalist, He established several institutes in Caleutta comprising Bengali Asia Academy, The
Bengali Institute of Sociology. Bengali Dante Society, and Bengali Institute of American Culture,

He wis born in kolkata in 1938, Because of his interest and inclination towards various cultures, it also
impacted hugely lus designs and can be seen as elements of design in his works. He also designed exhibitions
like the Indian pavilion at the Montreal Expo '67,
Qualification:
» He completed his Bachelors and Masters studies (BIA and MFA) atthe Yale
Liniversity in the LUSA,
« Healso got an opportunity to teach and work at the NID (National Institute of
Presign, Ahmedabad) tor several years and later shifted to Delhi and was swith
the Handicratts and Hondloom Export Corporation of India.
Professional life
« Benoy Sarkar left a noticeable mark in the arena of graphic design in India.




Some of his best projects:-

AL Adrport anthority of India

Iy, Indinn airlines

His contribution tomands corporate communications has much to be appreciated
and is an example of virtuous etfective desien.

IHe designed numerous logos of companies that are an expression of simplicity
with elesance,

The study and gratitude of several cultures interested him considerably and can
be seen in his designs

He had the honer of learning from experts like Paul Rand and Alvin Eisenmann
during his studies at the Yale Ulniversity in the LisA

e applied his learnings in his designs as well

3. Delhi transpart corporation C. Electronies corporation of India

3. Dashrath Patel

Qualification

Professional life

Achievements

Best work done

A, Ceramic Design

e studied fine arts at Government College of Fine Arts. Chennar ( 1949-53),
and Debi Prasad Rov Choudhory was his mentor, Afterwards he studied
painting. sculpture and ceramics during his Post Graduoate studies at Eeole des
Beaux-Arts, Paris (1953319335},

He was idealistic in shaping the idea of design education at the National Institute
ol Design (N1D). Ahmedabad. His teachings have stimulated many inclusive of
students and designers. His remarkalile contributions to design are now part of
the history of design in [ndia. His works are kept at the Dashrath Patel Muscum
located in Alibagh. near Mumbai.

Ie was proficient in diverse art fields .

I'le was a painter. a ceramist, a graphic designer, an expert in industrial and
exhibition design. In his early carcer dayvs. he was contemporary of Tveb Mehta,
ML, Hussain and V. S, Gaitonde who were together in the 19505 in Bhulabhai
Desai Institute. Mumbai. and often displaved alongside them, Later Henri
Carlier-Bresson introduced him to photography . after visiting his exhibition at
the Galerie Barbizon, Paris.

He continued at the post of secretary of the National Institute ol Design.
Ahmedabad for its first 20 years.

lHe also established the ceramics department at the NID, He resigned from NID
i [9E1. Later on he established the Rural Design School in Sewapurt, near
Yaranasi

He was awarded Padma Bhushan in 2001 and Padma Shri in 1980 by the
Covernment of India for his involvement in design and design education. In
2007,

He was also honored with the grandmaster Award during the leograda Design
Week i India at 11T Bombay.

B. Painting C. 'hotography

4. Gopi Prassana
About Gopinath Prassana was born in Chennai. [e is a graphic design artist. logo designer and branding
expert tamous Tor his ploneering designs created tor few international brands. 1is work had been received with
awards across the design community around the globe,

Professional life

He began his creative journey as a programmaer cum web designer in one ol
India’s most respected media groups. e helped them in developing || websites
for 11 of their publications.




¢ He handled and headed o team of @lented minds in o multimedia company in
South India and built scores of games Tor multinational companies from the
serateh.

= His yearning 1o explore newer realms was the trigger to desien the conceptual
product *iBangle’. The groundbreaking revolutionary bracelet iPod caught the
imagination of lovers of tasteful design. “iBangle” was named by CNN as
“tomorrow’ s coolest designs” and Yanke Desion named it as one of the Top 30
product designs of 2008,

»  He made movie posters for several Tamil films like Drohi. Oram Po. Aaranya
kaandam, Paradesi. Raja Rani, and Vaayai Moodi Pesavum. [is upcoming
films are Kaththi. Azhagukuttichellam, Yatchan and many more.

Achievements:

= He provided his animation skills for award-winning film maker [hiagarajan
Kumararaja’s Tirst short ~Beely™.

= The short ilm was picked as the *est Film™ a1 the India [nternational Disability
Film Festival in 2005,

Some of his best projects:-

A Poster BB, Website C. Advertising

5. Madhukar B Raju

About He is open minded and capable of working efficiently as part of a design team or individually. He has
specialization in Visualization, Design Concept, and Creative Thinking.

With more than 8 years of Industry Experience in the ever expanding field of Design. a creative individual able
to produce solutions to design tasks with a diverse variety of media.

His portfolio includes ldentity Design. Brochure Design. Package design, Presentations (PPT. Flash).
CBT.WBT. HTML & Flash websites, Mail Casts. Screen Savers, Flash films.

He is proficient i IHustrator, Photoshop. Flash: Coral Draw: Audacity: i Film Edit; Dreamweaver
Professional life

»  He has been working as corporate communication Specialist at IBM India Py
Ltd.

«  November 2006 - Present and serving In-house and recruitment strategs
through Internal Branding team.

= The scope of work differs from print collaterals like brochures and poster,
[dentity materials like logo creation. Lotus Notes - mailers. mail-cast,
presentations and screen savers.

«  Worked with IBM as a Full=Time Hire 1ill August 2008 and re-joined the same
team as Full Time-Permanent employee.

«  Supporting in-house Design cell of Pankhudi Foundation (October 2006 -
Present)

= Panhhudi Foundation is an NGO in the service of underprivileged and
unfortunate children of Indian society.

« He has worked on Projects for Yahoo India. Sun Microsystems. Oracle. 1BM.,
HTC, ATC, Infosys, 1deb Inc.. Toyota Kirloskar Motors. Fouress Engineering,
Mico Bosch and many others.

» Car Simulation (Projects presented to Mico Bosch through Mindworks
Solutions, Bangalore.) Flash Interface | Tools: Flash, NET & hardware
(Microprocessor, electric components)

« A simulation deseribing the advantages of Bosch produet for the AutelExpo
2006, Delhi.

«  he project was a grand success with the integration of Hardware (real car
madel). Electrical equipment’s and Sofiware Inmterlace. The Process of the
project begins with an intro continues with advantages and then a real
interactive mode. wherein the user interacts with the input from a hardware
device. ex: accelerator of the car to the graphic Interface created with Flash.

Achievements




Received "Outstanding Performer award” - an HR individual award Tor internal communication campaign lor
contribution towards [BMs arowth. through the record-hreaking success of Project Cheetah, a referral drive at
ABM India, 2007

Featured on "I rancesco Mugnai™ under “The World Best Designers: India” a design inspirational blog for
designers,
Some of his best projects:-

AL IBM Poster 3. SACDV Websile C. Yahoo Research and Developmeni Website

6. R. K. Joshi

Aboul Professor R K Joshi (1936 — 2008) was born in Kolhapur. Maharashtra. He was an academic tvpe
designer and calligrapher, He designed the main Indian fonts vsed in Microsoft Windows,
Qualilication

He studied at Sie 11 Institute of Applied Art. Mumbai, During this time. he found a lack of typelaces in Indian
languages

Hle tooh up additional ¢lasses at the Government Institute of Printing Technology, located within the institute
premises. where he learned that Indian typefaces were complex and had many problems in typesetting.
He also participated in the first exhibition on Indian typefaces at the college.
Professional life
o His first professional involvement was with D). Kevmer & Co. (now O&M | in
1956, In 1961, he joined LILKA Advertising inow Draft FCBUIka) as Arnt
irector
= He started designing campaigns on critical issues like Family Planning and
Farmers in order o unite the entire country.
= e designed the campaigns in several Indian languapes.
= He greated some spectacular logos, He designed several advertiseiments using
Indian calligraphy. designed exclusive menus and stationery,
= He started the concept of multilingual ad campaigns in India. so that the concept
can reach to maximum states. The first ever such campaign was the Ashok Jain
Campaign.
Achievements
»  [Bukva-raz. an [nternational Award for s "Ragho™ Ton
«  Cag lall of tame, 1990
= Lifetime achievement award by Ad Club, 2004
= ATypl country delegate for India
«  Type Director’s Club
o [COGRADA
Some of his best projects:

AL Punjab National Bank Logo B. Welcome Group Logo C. Welecome Group Logo
7. Sudarshan Dheer

About Sudarshan Dheer is the magnificent master in the feld of Corporate Communication in India
having contributed o the discipline for over 30 vears, Numerous corporates have ther identity designed by him,

Lyheer. who worked with ad agencies like National Advertising and MUM for about two decades, quit
advertising to start his own design studio, Graphic Communication Concepts in 1974,
Qualilication

He was boro m Pungab in the vear 1937, He achieved govt, diploma in fine ants-painting, and graphoe design. He
has also worked with innumerable advertising agencies in Bambay.
His area of specialization Involves:

» Corporate [dentity Programimes

« Corporate Literature

« Corporate Packaging




= Signage System
Professional life
Dheer. who worked with ad agencies such as National Advertising and MOM for about two decades, quit
adsertising to start his own design studio. Graphic Communication Concepts i 1974,

[1is biggest break. he recalls. was winning the HP logo design job. The logo is a circle within which oil spouts
trom the bottom and spreads o the sides. The circle represents the distribution ol vil evenly across the country,

[Mheer counts people such as J Krishnamurti, the philosopher. and Kersey Katrak among those who inspired
him,

| Yheer hus a problem with the construal of design. He feels that, nowadays, the ternm ‘design’ is used very lightly
and fhippantly like ‘designer shoes or 'designer clothes’. He belleves that 1o create design. "vou have o get In
touch with vour inner self to bring out that creativity. If yvou're not doing that, vou are recreating something
which you have seen earlier. You have to feel it from your heart 1o create it
Dheer has published and edited a book named “Symbols, Logos, and Trademarks: 15300 Outstanding
Designs from India®. He also gives lectures on graphic design at various national and international institutions
and organisations.
Achievements
« GOLD MEDAL:
The Sixth International Contest of
Trade Marks & Logotype
TAMGA. Russia 2006
« BRONZE MEDAL:
Bienalleb ol International Graphic Design
Brno, Czech Republic 1982
« FIRST PRIZE:

o One Dollar Design" at ICSID '89 Nagova Japan
« GOLDMEDAL:

Art Director of Yeor,'CAG Communication Arts Guild
« TWELVE AWARDS:

"CAG Commumication Arts Guild
«  SIX AWARDS:

'ABC Association of Business Communicators of [ndia
« FOUR AWARDS:

Advertising Club of Bombas
« FOURTEEN AWARDS:

National Awards of Design
« HALL OF FAME:

'CAG Communication Arts Guild
«  GIRAND MASTER:

Ist India [cogada Design week 1DC, T Bombay
Some ol his best projects:

A NI Logo it. Titan industries C. 1CICT Bank

8. Sujata Keshavan

About Sujata Keshavan was born on 1961, She is an Indian graphic designer and co-founder ol Ray and
keshavan. India’s leading brand design firm.
Qualification
= suata graduated in 1984 from the National Institute of Design. She also did her
Master of Fine Arts in graphic design in 1987 from the Sehool of Arl, Yale
Universityv.
= Al Yale. Sujata studied under legendary designers Paul Rand. Bradburs
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Professional Life
In 1989, Sujata founded Ray and Keshavan, in India.

Sujata has been o speaker al many imernational conferences including Design Indaba in South Africa and the
International Design Center at Magova, Japan. She was a jurs member at Rebrand 100 at the Rhode 1sland
School of Design and a member of the Design Jury at the Cannes Lions Intermational Advertising Festival, She
waorked as the Chairperson of the jury at the Business World Awards for Design Excellence. and Chairperson of
the Design Yatrw awards for Excellence in South Asian Design.
She is a member of the World Economic Forum Global Agenda Council on Design & Innovation,
Achievements
= |n 2011 Sujata was placed 18th on Fortune India's list of imost powerlul women
in business. '
= She won the Eastern Press Award and the Sehickle-Collingwood Prize for
oulstunding work.
= She s the only Indian graphic designer to be honoured twice as the Graphic
Designer of the Year at the annual Adventising and Marketing (A & M) awards,
«  Sujata was named among one of India's 30 most powerful women by India
Todayv. and was honoured as The Ouistanding Woman Professional of the Year
2007, by the Federation of Indian Chambers of Commerce and Industry
(FICCT).
™ Some of her best projects:
A Delhi international airport loso

. Bengaluro international airport logo C. Mumbai international airport logo

1): Logo of vistara
9. Vikas Satwalekar

About Prof. Vikas Satwalekar was a former faculty and exccutive dircctor at the National Institute of
Presign (NIDY. Ahmedabad,

As an experienced and devoted 1cacher. he has inspired o whole lot of students at the National Institute of
Diesign. Apart [rom academic commitments, he has contributed considerably in the fields of Graphic Design.
Publication Design. Exhibition Design. Identity Systems, ele. and made a transformation 1o the design scene in
India.

He now works as p design consultant and is based m Muambai.
Qualification

'r" Vikas Satwalekar did his post-graduation at N1D followed by a stint at the Basel School. Switzerland.
Professional life

«  From 1989-2000, he was the Executive Dircelor of National Institute of Design
(NIDY. Ahmedabad and member of its governing council 1982 - 2000 From
1982-2000. e was the Head of VO program

«  As the executive director of NID and the head of its Visual Communication
program, Vikas Satwalekar has given to NID, vears of fostering and mentoring
design education. especially its visual communications education progran.

» Apart from being an inspiring teacher. Vikas Satwalekar has also worked on
prestigious exhibition design projects - Khalsa Heritage Museun: concepl.
design. proposal for the exhibition: 'Bharat ER Darshan’. 'India [ xhibit',
Commonwealth Institute, London,

= Asa graphic designer, he has contributed for several corporate identity
programs for Mother Dairy, National Dairy Desvelopment Board, [our regional
iclentities [or channel Tara, Creation of logos, channel identity graphics and
signature films for Broadeast Worldwide Pvt Lid. Doordarshan Channel
identities, DI news, Metro. National Sports. Regional Doordarshan Channels,
Mrasar Bharati and others,

Achievements:



On 91l February 2007, Prof Vikas Satwalekar was presented with a Grandmaster Commendation on the
ueeasion ol the leograda Design Week in India Conference. 11T Bombay,
Some of his best projects:

A National Dairy Development Board BB. Airpart authority logo . Doordarshan logo

10. Yeshwant Chaudhry

About He was born on 26-04-1930 and survived till 19-09-2000.
Qualification
s Yeshwant Chaudbarsy geaduated rom the Sir 1) Institute of Applied Arts al
Bombay and always stood first in the class
o In the late 50's, he did his post-graduation at the Central School of Art and
Design. London and took additional courses in exhibition design. film as art.
advertising management and philesophy.
Professional life
»  After his graduation. he worked with Hans Schlever R 1Y in London,
« Inthe 60's he joined CIBA in Switzerland and came 1o India 1o eswblish their
carporate communications. He was appointed as the depuly manager,
«  Afler few years. he established his own firm "Communica Corporate
Communications® with offering services like film-making. audio-visuals.
design services and corporate identity programs.
Some of his best projects:
A. Logo of Amul milk produet

B Edocational Conference Logo, 11T Bombay
C. Logo for 1II'l Guwalati

The best way o motivate voursell is to go through these lists of graphic designers and their work. Between

visualization the technology that's pushing us into the future and stimulating the boundaries of visual
cormmunication, designers are an essential part ol a fst-paced world that™s moving all around us,
I'he mest stirring things are ofien right in front of us, It might be the typography on a book cover ar magazine.
the colors ol vour favorite poster, the most simple and ereative logo and much more. To rejoice all those little
moments ol inspiration. we have compiled above list which honors the beauty of evervday graphic design and
the ideas behind it

Enjoy reading and get motivated to bring out the creativity in YOL.
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“Topic- Color Psychology: Does It Affect How You Feel?

Do you feel anxious in a yellow room? Does the color blue make vou feel calm and relaxed? Artists and
interior designers have long believed that color can dramatically affect moods. feelings. and emotions. "Colors.
like features, fullow the changes of the emotions.” the artist Pablo Picasso once remarked. Color is a powerlul
communication ol and can be uvsed to signal action, influence mood. and even influence physiological
reactions. Certain colors have been associated with increased blood pressure, increased metabolism. and
evestrain. S0 how exactly does color work”? How 15 color believed to impact mood and behavior?

What Is Color Psychology?

ln 1666, English scientist Sir [saac Newton discovered that when pure white light passes through a prism. it
separates 0t all of the visible colors. Newton also [ound that each color is made up of a single wavelength
and cannot be separated any further into other colors.

Further experiments demonstrated that light could be combined o form other colors, For example. red light
Mixed with yellow Tight creates an orange color. Some colors. such as green and magenta. cancel each other
out when mixed and result in a white light.

[t you have ever painted. then you have probably noticed how certain colors can be mixed to create other
colors,

"Given the prevalence of color, one would expect color psychology to be a well-developed area.” researchers
Andrew Elliot and Markus Maier have noted. "Surprisingly, little theoretical or empirical work has been
conducted to date on color's influence on psvchological functioning. and the work that has been done has been
driven mostly by practical coneerns, not scientific rigar."

Despite the general fack of research in this aren, the concept of color psychology has become a hot lopic in
marketing. arl. design, and other areas. Much of the evidence in this emerging area is unccdotal at best. bu
researchers and experts have made a few important discoveries and observations about the psvehology of color
and the effect it has on moods, feelings, and behaviors,

r’|%mr feelings about color are often deeply personal and rooted in vour own experience or culture,

For example. while the color while is used in many Western countries 1o represent purity and innocence. it is
seen as o svimbol of mourning in many Eastern countries.

The Psychological Effects of Color

Why is color such a powerful lorce in our lives? What effects can it have on our bodies and minds? While
perceptions of color are somewhat subjective, there are some color effects that have universal meaning.

Colars m the red area of the color speetrum are known as warm colors and include red, orange. and vellow.
These warm colors evoke emotions ranging from feelings of warmth and comfort 1o feelings of anger and
hostility

Colors on the blue side of the spectrum are known as cool colors and include blue, purple, and green. These
colors are often described as calm. bul ean also call w mind feelings of sadness or indifference.




How do people respond to different colors? Select a color below to learn more about the possible effects and
find reactions from other readers:

+  DBlack

«  White
» Bluc

= Green
«  Yellow
= ['urple

« Drown
= Orange

«  Pink
Color Psychology as Therapy

several ancient cultures, including the Egyptians and Chinese, practiced chromotherapy. or the use of colors to
heal. Chromotherapy 1s sometimes referred to as light therapy or colorology.

Colorology is still used today as a holistic or alternative treatment.” In this treatment:

o Red is used to stimulate the body and mind and to increase circulation.
«  Yellow is thought 1o stimulate the nerves and purify the body.

»  Orange 1s used 1o heal the lungs and 10 increase eneroy levels.

»  Blue s believed to soothe illnesses and treat pain,

» Indigo shades are thought o alleviate skin problems.

Muodern Research on Color Psychology

Most psyehologists view color therapy with skepticism and point out that the supposed effects of color are
olten grossly exageerated. Colors also have different meanings in dilferent cultures,

Resenrch has demonstrated in many cases that the mood-altering effects of color may only be temporary, A
blue room may initially cause feclings of calm, but the effect dissipates after a short period of time.

However, existing research has found that color can impact people in a variety of surprising ways:
™
= Warm-colored placebo pills were reported as more eflective than cool-colored placebo pills in one
study,”
«  Blue-colored streetlights can lead to reduced crime according 1o anecdotal evidence.
«  Red causes people to react with greater speed and force, something that might prove useful during
athletic activities according to rescarchers.”
= Black uniforms are more likely to receive penalties. Additionally. students were more likely to
associate negative qualities with a player wearing a black uniform according 1o a study that looked at
historical data of sports teams and what they were dressed.

Color Can Influence Performance
Studies have also shown that certain colors can have an impact on performance. No one likes to see a graded

test covered in red ink. but one study found that seeing the color red before wking an exam actually hurt test
performance.”




While the color red is often described as threatening. arousing or exciting. many previous studies on the impact
" of the color red have been largely inconclusive. The study found. however. that exposing students 1o the color
red prior to an exam has been shown to have a negative impact on test performance,

In the tirst of the six experiments described in the study, 71 U.S. colleges students were presented with a
participant number colored either red, green or black prior to taking a lve-minute test.

The results revealed that students who were presented with the red number before taking the test scored more
than 20% lower than those presented with the green and black numbers.
Color and Consumer Purchases

Color psychology suggests that various shades can have a wide range of elfects. from boosting our moods to
causing anxiety. Bul could the color of the products you purchase ever say something about vour personality?
For example. could the color of the car vou buy somehow relate to some underlying personality traits or
quirks?

Your color preferences why buyving items might say something about the type of image you may be trying to
project. Color preferences, from the clothes you wear 1o the car you drive. can sometimes make a statement
about how we want other people to perceive us. Other factors such as age and sender can also influence the
ﬁ]ur choices we make,

«  White: As many of our readers have suggested. the color white can feel [resh and clean. The color is
clten used 1w evoke a sense of yvouth and modernity,

= Black: Our readers often describe black as a "powerful" color. which might be the reason why black is
the most popular color for luxury vehicles. People often describe the color as sexy. powerful,
mysterious, and even ominous,

« Silver: [U's the third most popular color for vehicles and linked 10 a sense of innovation and modernity .
High tech products are olten silver, so the color is often linked to things that are new. modern. and
cutting-edec.

« Red: Dreaming of a red vehicle? Red is a bold. attention-getting color. so preferring this tvpe of car
might mean you want o project an image of power., action. and confidence.

« Blue: People often describe blue as the color of stability and safety. [viving a blue car or SUV might
indicate that you are dependable and trustworthy .

« Yellow: According to the experts, driving a yellow vehicle might mean that vou are a happy person in
general and perhaps a bit more willing than the average person to take risks.

o Gray: The experts suggest that people who drive gray cars don't want to stand out and instead prefer

™ something a bit mere subtle.

Of course. the color selections we make are often influenced by factors including price. selection. and other
practical concerns. Not only that, but color preferences can also change in time,

A person mught prefer brighter. more attention-getting colors when they are vounger. but find themselves
drawn to more traditional colors as they grow older, The personality of the buyer can play an important role in
color selection, but buyers are often heavily influenced by factors such as price as well as availability.

For example, purchasing a white vehicle might be less about wanting people to think that you are voung and
modern and more about the climate you live in: people who live in hot elimates typically prefer light-colored

vehieles over dark ones,

Additional Researeh s Still Needed

[nterest in the subjeet of color psychology is growing. but there remain a number of unanswered (uestions,
How do color associations develop? How powerful is the influence of these associalions on real-world




behavior? Can color be used to increase worker productivity or workplace safety? What colors have an impact
“on eonsumer behavio? Do certain personality types prefer certain colors? As researchers continue 10 explore
such questions. we may soon learn more about the impact that color has on human psvchology

Zena O'Connor, a faculty member in the Department of Architecture, Design, and Planning at the University of
Sydney. suggests that people should be wary of many of the claims they see about the psychology of color.

"Many of these clams lack substantiation in terms of empirical support. exhibit fundamental flaws (such as
causal oversimplilication and subjective validation). and may include factoids presented as facts.” O'Connor
explains. "In addition. such claims often refer o outdated research withowt referring to current research
tindings."

A Word From Vervwell

Color cam play an important role in conveying information, creating certain moods. and even influencimg the
decisions people make. Color preferences also exert an influence on the objects people choose o purchase. the
clothes they wear. and the way they adorn their environments.

People often seleet ohjects in colors that evoke certain moods or feelings, such as selecting a car color that
thm‘a sporty, futuristic. sleek, or trustworthy. Room colors can also be used to evoke specific moods., such as
| anting a bedroom a soft green to create a peaceful mood.

So what's the bottom line? Experts have found that while color can have an influence on how we feel and act,
these elfects are subject 10 personal. cultural. and situational factors. More scientific research is needed to gain
a better understanding of color psychology.
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Topic- Caricature Artists from India

Sri Privatham, is a freclance illustrator based out of Hyderebad. He specializes in caricatures and
portraitures. He aims at the concept of hyper realism and likes working with both traditional and digial

medivm. His ¢lient list includes Microsofi and Wizerafl international

Dattaraj Kamat
Dattaraj 15 a renowned caricature artist and visual artist who creates amazing character-based illustrations
and has ereated some magical work when he caricatured few memorable moments from famous Hollvwooed

filims

Mahesh Nambiar

Muhesh Nambiar is the Lead Animator with the US based Animation giant Aurvn Inc. at Pune.Earliver. he
worked as the Animation Director at Toonz Antmation India. Trivandrum.. Asst Animation Director at
Toonz Animation India Pyt Ltd. and as 2D Kev Amimator at Toonz Animation,

Mahesh ook us degree from the University of Calicut and soon after, started working with Toei Animation.

Tokyvo. Japan, Toonz Animation India, Hearl Animation. Hyderabadand Auryn USALTor varying periods.

Rethish Ravi
Rethish is a voung caricature artist hased in Kerala. In addition to character designing. he also excels at

digital painting.

Mahboob Raja
Mahbaob is a freelance caricature artist, whose body of work includes creating animated TV commercials
and promos. He has also been a guest lecturer at the prestigious National Institute of Design, [or a workshop

o animation film making.

Priyanka Goswami

Privanka Goswami hails from the beautiful city of Guwahati. He studied at the Government College of Arts
and Craft in Guwahati, Assam. He has an unique knack for designing character arts of well-known

personalities. with an impeccable amount of precision.

Marina D'vaz
Maring D'vaz is the founder of Picadoodledoo. which is a platform for hand drawn art. digital posters and
collectibles of popular television. movie and music personalities and characters,

Click here for more information.

Prasad Ramachandran
Prasad is a eraphic and illustrator artist based in Hyderabad. 1le has previously collaborated with many

prestigious ¢lients and has many a breathtaking designs to his eredit.
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Topic- Types of Fabric and Their Uses
Fabric Types:

In today's modern textile sector, various types of fabric produced for woven, knit and
non-woven fabric, This article has presented the total classification of fabric for woven,
knit and non-woven

Classification of Fabric:
There are mainly three types of fabric, which are in the below:
Woven favrie,

L.
20 Knit or knitted Fabrie,
1

Non=-woven [abrie.

All the abave fabrics have explained in the following:

Woven fabric:
The fabrics which are produced by interlacing two sets of yarn i.e war yarn and weft

yarn by in is termed as woven fﬁbﬂ’ch
e
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Waven fahric

Types of Woven Fabric:

There are various types of woven fabrics produced in textile weaving sector which are
mentionad in the following:

I Pophn fabric or broad cloth,

2. Denim labric. Pinpoint oxford fabric.
3. Corduroy fabric.

4. Chambray tabric.

5. Crepe fabric.

. Oxtord fabric.

7. Melange fabric.

8. Flannel fabric,

Y. Roval oxiord cloth.

[1). Dobby fabric.

I'1. Herrmgbone fabric Kashmir silk,

12. Khadi fabric,

13, Gabardine fabric.
Uses of Woven Fabric:
Woven fabric is used for the below purposes:

1. Jackets,




|2

Dress or blouses.

Tad

Bridal satins.
4. Limmg fabries.

Stretch tabrics.

*ry

6. Blanket binders.

7. Shower curtain.

3. Limbrellas.

Knit or Knitted Fabric:

The fabrics which are produced by interlacing one set of yarn are known as knit of
knitted fabric. It should be r]fc::-ted here that, knit fabric and knitte;d :f:abric are same.
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Aot fabric
Types of Knit of Knitted Fabric:
There are so many knit fabncs produced in today's modern textile knitting sector which
are presented in the below:

L. 100% cotton single jersey fabric.

2. Bum out single jersey tabrics,

3. 100% cotton double jersey fabrics.

4. Lyera or spandex single jersey fabries.
3. Slub single jersey fabrics.

6. Grev melange slub tabncs.

7. Fleeee fabries.

8. brenchterry fabrics.

9. French terry slub fabries.
10, Girev melange tabrics.
1'1. Micro or baby terry fabrics.
2. Lacoste fnbries,
13 Sequence fabries
14, French terry fabries (inside brushed).
15. Design terry fabrics,
16. Pique lubrics,
17 Pigque slub fabrics.
18, 1=1 Rib fabrics,
19. 2« ] Rib labrics.
Uses of Knit or Knitted Fabric:
kenit or knitted fabric is used for the following g purposes:

1o Jersey tabric used tor making T-shirt. Soft jacket and Coats.




[nterlock knits are suitable for evening wear and lingerie.

|3
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Iricot tabric is used lor bathing suits.
4. Sweater knits can be used w make tops, sweater dresses and skirts.

Non-woven Fabric:
This type of fabric is produced by connecting yarn with gummy or bonded materials

Non-woven fubric

Types of Non-Woven Fabric:
Non-woven fabric has different types depending on its technology of raw materials,
method of production, end use of materials and its properties

According to the technology of raw materials:
1. Staple fibre non-woven.
2. Pilament fibre non-woven.
According to the method ol production:
. Weft bonded,
2. Dry bonded.
3. Spun bonded.
Aceording to the end vse of materials:
1. Durable.

Semi-durahle.

|-d

3. Dhisposable.
According to their propertics:
L. Water repellent,

2. Flame retmrdant.

3. Water absorbent.

Uses of Non-woven Fabric:
Non-woven fabric is used for the below purposes:
I Coatmy substrates,

2. Wipes,
Filtration,
4. Medical.

[mterlinmes.

L
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i, Foolwear,

Ciarments.
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8. Hygiene ete,




